BRAND EVENT CAPABILITIES

WHA T ¥ SUR BRAND WILLING TO DO?

FOUNDED 1976

THE EVENT INDUSTRY'S

AGENCIES



BRAND EVENT MANAGEMENT
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That Bring Brand Marketing Ideas To Life

Founded in 1976,

EventNetUSA

Is The Oldest and Largest Producer
of Brand Marketing Events

In the Event Marketing Industry!
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EVENT MARKETER MAGAZINE 2010 TOP 100

© EVENTNETUSA

CORE 1: Polp-up stores OPENED: 1977
CORE 2: Sampling BASED: Fort Lauderdale, FL
CORE 3: Fairs and festival programs STAFF: 12

REVENUE SPLIT: 90% B-to-C, 10% B-to-B PHONE: 954-467-9898
CLIENT SPLIT: 40% Brands, 60% Agencies HOMEPAGE: eventnetusa.com

CLIENTS INCLUDE: Maybelline, Humana, RFP CONTACT: Joel Benson, 954-467-
M&M, Garnier, Aetna 9898 ext. 202, joelb @eventnetusa.com

WE SAY: Still all over the pop-up store and mobile marketing trends, and last year’s pur-
chase of additional vehicles means it’s getting even more mileage out of events. The
national Maybelline Mascara Bar last year served up makeovers and new product intros
from Madison Square Garden to the Emmy’s; Cetaphil pop ups in New York and Chicago
offered live hand lotion massages, product samples, couponing and more. On tap for ‘08:
a 53-foot Great Beauty Tour for LOréal.
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DO YOU NEED ATEAM OUT IN THE FIELD?

nWEOVE GOT GREAT PLAYERS WHO ARE

Client Service Managers
Logistic Coordinators
Budgeting Specialists

Event Planners / Tour Routers
Vehicle & Display Designers

Staff Recruiters & Trainers

Exhibit Builders

Storage & Warehousing Facilitators
Account Team Directors
Field Marketing Staffers

Accounting and Legal Advisors
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WEORE OUT THERE EVE
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OUR COMMITMENT TO CLIENTS

WHAT 0yGUR BRAND WILLING TO DO?

Weoll get 1t done prof
on time, on point and on budget.
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WHERE DOES YOUR BRAND WANT TO GO?

SPECIAL EVENTS

Times Square
Emmy Awards
Calle Ocho

Wal-Mart: Bentonville
Stockholders

Taste of Chicago, Santa
Monica, Monterey

Susan G. Komen 3 Day Walks
Coconut Grove Art Fest
Atlanta Dogwood Festival
Cinco De Mayo

Mountain View Ala-a-carte and
Art

African American Heritage
Festival

Ann Arbor Street Fair

NYC Street Fairs

National Barbecue Festival
CMT Awards

Stage Coach Music Festival

é EXPERI

SPORTING EVENTS

NCAA Final Four

NBA All-star Game

Xtreme Games

Shea Stadium

NFL Monday Night Football
Dolphin Stadium

Madison Square Garden
Oakland Coliseum

Super Dome

Texas Rodeo

TRADE
SHOWS/LIFESTYLE

NBC Health and Fitness Expo
AARP Convention
National Home and Garden Shows

Fort Lauderdale Boat Show

ENTI

UNIVERSITIES

University of Miami
University of Las Vegas
University of Southern California

Rutgers

SPECIAL
LOCATIONS

Rockefeller Center
Union Square
Harrahodés Casino,

New York, NY Casino, Las
Vegas

Hard Rock Hotel and Casino, LV
South Street Seaport

Times Square

Hudson River

Central Park

NYC Street Fairs/Festivals
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Wal-Mart

Publix
Kroger 6s
Winn Dixie

CVS

Rite Aid

HEB

Longs

Sharper Image

New Orl eans

MALLS

Simon Properties

Mall of America, MN

Water Tower, Chicago, IL
Galleria Mall Dallas, TX
Atlantic Station, Atlanta, GA
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IS YOUR BRAND INTO SPECIAL EVENTS?

Event NeMAKSSATHEM SPECIAL!
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le/oicimseit BREAST CANCER AWARENESS TOUR
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A Fulfill LaCroixWat er 6s National Spo
Komen 3-Day Walk + Retail Tie-Ins

A RelaxationSt ati ondo with foot ma s

of productat3-Day Events + Travel. ancer
Education Centero at Retail
A 4 year program, still ongoing
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MINI COOPER INTRODUCTORY USA

TOUR

A Get America to Welcome MINI

A Placed MINI in
stands of NFL
& MLB games.
+ Guerilla tactics
driving modified
MINI-ON-A-SUV
to nontraditional
media events

3 VMI;RME'IN(Z MEDIA
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GHIRARDELLI MALL STANA SAMPLER

PROGRAM

A Program Executed in Malls
Nationwide

A Over 2MM
Coupons
Delivered

A 5 MM Live
Impressions

A Simon Malls,
General Growth,
Taubman
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DOES YOUR BRAND DO MOBILE TOURS?

WE OWN OUR FLEET & BRAND CUSTOMIZE TO SUIT
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MAYBELLINE GREAT BEAUTY TOUR

A 22 Market Tour

A 2,031,818 total impressions
(3,006 Makeovers)

A 1,504,365 samples

A Retail, Food Festivals,
Music Fests, Cultural Events,
Walmart Shareholders,
CVS Headquarters
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HUMANA. LET6S TALK MEDI CAF

luu{(nu ¢ when you need it most

RT A Educate seniors on changes to Medicare
U’"A Part D and facilitate sign-ups

QUF“'RLENTER .
A Over 18 mont hs, 10 HUMANA

Wal-Marts with Plan D Interactive Events

A Double Digit % Increase in new Medicare
Customers. Awarded the JD Power & Assoc.
Prestigious Award for Customer Service!
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HUMANA. LET6S TALK MEDI CAF

luu{(nu ¢ when you need it most
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